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Managing Business Ethics
The essays included in the text explore the many facets of business ethics. In this
overview of business ethics, we see its relationship to the social sciences,
management practices, etc.

Business Ethics
Ethical Theory and Business
Though the revised edition of A Theory of Justice, published in 1999, is the
definitive statement of Rawls's view, so much of the extensive literature on Rawls's
theory refers to the first edition. This reissue makes the first edition once again
available for scholars and serious students of Rawls's work.

Business Ethics And Corporate Governance
How can you be an ethical corporate citizen in an increasingly complex, multiplestakeholder world? This is the most pressing question facing businesses today,
small and large, local and global. Business Ethics is a thorough yet accessible
exploration of the main ethical theories and how these apply to the major
stakeholders facing this question. Written from a truly international perspective
and supported by diverse and innovative learning features, this book provides the
tools and concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes
ensure the essential ideas are straightforward to grasp but don't go unchallenged,
while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the
working world. Step into the shoes of a decision-maker with 'Ethical Dilemma'
boxes and hear from them first hand with new 'Practitioner Spotlight' boxes, which
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feature fascinating insights from real-life practitioners on how they manage ethical
decisions and what skills they consider to be crucial to success. The fourth edition
offers a wealth of new cases and examples as well as updates of favourites from
previous editions, including features on AirBnB, TOMS, and McDonalds. Bespoke
video interviews with the practitioners from the book and new multiple-choice
questions enhance the online resources for students, while workshop and flipped
classroom activity ideas support lecturers. In addition, content has been
thoroughly updated across the book and online to reflect the latest developments
and issues surrounding corporate citizenship, globalization, and sustainability.
Award-winning, best-selling, and up-to-date; this is the textbook of choice for those
wishing to excel in business ethics. The book is supported by an extensive range of
online resources: For students: Practitioner Spotlight videos and web links
Additional Case Study web links Additional Ethics in Action web links Addition
Ethics on Screen web links Think Theory responses Film list Ethics career guide
Further reading Multiple-choice questions For lecturers: VLE content PowerPoint
slides Test bank Case bank Sample course outline Teaching notes for Case Studies
Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features
Teaching notes for Ethics on Screen features Ideas for structured workshops

The Oxford Handbook of Business Ethics
An anthology of readings, legal perspectives, and cases in business ethics. Ethical
Theory and Business provides students with a strong understanding of ethics in
business. Case studies, a discussion of ethical theory, and a diverse range of
perspectives on specific topics give students the tools needed to address ethical
situations in business and challenge them to think for themselves. Learning Goals
Upon completing this book readers will be able to: Reflect on ethical and
sustainable business practices Understand the role of ethics in all function areas of
business including management, marketing, international business, human
resources, finance, and accounting Discuss the most pressing issues confronting
business leaders today

Normative Theory and Business Ethics
Introduction to the role of virtue ethics in business, written by one of the foremost
Aristotelian scholars.

Ethical Theory and Business
Revised edition of: Oxford handbook of positive psychology and work / edited by P.
Alex Linley, Susan Harrington, Nicola Garcea. -- Oxford; New York: Oxford
University Press, 2010.

The Oxford Handbook of Ethical Theory
In 1984, R. Edward Freeman published his landmark book, Strategic Management:
A Stakeholder Approach, a work that set the agenda for what we now call
stakeholder theory. In the intervening years, the literature on stakeholder theory
has become vast and diverse. This book examines this body of research and
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assesses its relevance for our understanding of modern business. Beginning with a
discussion of the origins and development of stakeholder theory, it shows how this
corpus of theory has influenced a variety of different fields, including strategic
management, finance, accounting, management, marketing, law, health care,
public policy, and environment. It also features in-depth discussions of two
important areas that stakeholder theory has helped to shape and define: business
ethics and corporate social responsibility. The book concludes by arguing that we
should re-frame capitalism in the terms of stakeholder theory so that we come to
see business as creating value for stakeholders.

This is Business Ethics
Business Ethics: An Ethical Decision-Making Approach presents a practical decisionmaking framework to aid in the identification, understanding, and resolution of
complex ethical dilemmas in the workplace. Focuses exclusively on three basic
aspects of ethical decision making and behavior—how it actually takes place, how
it should take place, and how it can be improved Uses real-life examples of moral
temptations and personal ethical dilemmas faced by employees and managers
Discusses the biases, psychological tendencies, moral rationalizations, and impact
of self-interest as impediments to proper ethical decision making Includes relevant
examples of ethical misconduct and scandals appearing in the news media

An Introduction to Ethical Theories
The Handbook is a comprehensive reference work in ethical theory consisting of
commissioned articles by leading scholars. The first part treats meta-ethics and the
second part normative ethical theory. As with all the Oxford Handbooks, the
collection is designed to achieve three goals: exposition of central ideas, criticism
of other approaches, and defenses of distinct points of view.

Ethical Theory and Business
Covers professional standards, corporate responsibilities, self-regulation,
government regulation, consumer rights, working conditions, discrimination,
advertising, and economic justice

Business Ethics
ALERT: Before you purchase, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several versions of Pearson's
MyLab & Mastering products exist for each title, including customized versions for
individual schools, and registrations are not transferable. In addition, you may
need a CourseID, provided by your instructor, to register for and use Pearson's
MyLab & Mastering products. Packages Access codes for Pearson's MyLab &
Mastering products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing your
purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to
purchase a new access code. Access codes Access codes that are purchased from
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sellers other than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase. -- An anthology
of readings, legal perspectives, and cases in business ethics. Ethical Theory and
Business provides students with a strong understanding of ethics in business. Case
studies, a discussion of ethical theory, and a diverse range of perspectives on
specific topics give students the tools needed to address ethical situations in
business and challenge them to think for themselves. Learning Goals Upon
completing this book readers will be able to: Reflect on ethical and sustainable
business practices Understand the role of ethics in all function areas of business
including management, marketing, international business, human resources,
finance, and accounting Discuss the most pressing issues confronting business
leaders today Note: MySearchLab does not come automatically packaged with this
text. To purchase MySearchLab, please visit: www.mysearchlab.com or you can
purchase a ValuePack of the text + MySearchLab (at no additional cost): ValuePack
ISBN-10: 0205201199 / ValuePack ISBN-13: 9780205201198.

Ethical Theory and Business: Pearson New International Edition
In his ground-breaking new textbook, Mick Fryer offers students of Business Ethics
clear explanations of a range of theoretical perspectives, along with examples of
how these perspectives might be used to illuminate the ethical challenges
presented by business practice. The book includes: Realistic scenarios which gently
introduce a theory and demonstrate how it can be applied to a real-life ethical
dilemma that everyone can relate to, such as borrowing money from a friend Real
organisational case studies in each chapter which illustrate how each theory can
be applied to real business situations. Cases include Nike, Coca Cola, BMW, Shell,
Starbucks and GSK ‘Pause for Reflection’ boxes and ‘Discussion Questions’ which
encourage you to challenge the established notions of right and wrong, and
empower you to develop your own moral code Video Activities in each chapter with
accompanying QR codes which link to documentaries, films, debates and news
items to get you thinking about real-life ethical dilemmas Visit the book’s
companion website for self-test questions, additional web links and more at:
study.sagepub.com/fryer

Business Ethics and Ethical Business
Applying Care Ethics to Business is a multidisciplinary collection of original essays
that explores the intersection between the burgeoning field of care ethics and
business. Care ethics is an approach to morality that emphasizes relational,
particularist, and affective dimensions of morality that evolved from feminist
theory and today enjoys robust intellectual exploration. Care ethics emerged out of
feminist theory in the 1980's and the greatest contribution to moral analysis
among Women' Studies scholars. Today, feminists and non-feminist scholars are
increasingly taking care ethics seriously. Applying care to the marketplace is a
natural step in its maturity. Applying Care Ethics to Business is the first booklength analysis of business and economic cases and theories from the perspective
of care theory. Furthermore, given economic turbulence and the resulting scrutiny
of market practices, care ethics provides fresh and timely insight into ideal
business values and commitments. In many ways, care ethics’ emphasis upon
connection and cooperation as well as the growth and well-being of the other make
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it appear to be the antithesis of the corporate character. Nevertheless, many
contemporary theorists question if traditional moral approaches based on
autonomous agents is adequate to address a shrinking and interconnected
world—particularly one that is marked by global markets. Applying Care Ethics to
Business offers a unique opportunity to rethink corporate responsibility and
business ethics.

Business Ethics For Dummies
This volume provides an updated examination of the role that moral and political
philosophy can play in addressing problems in business ethics. The essays
contained within its pages represent the work of new scholars and address a wide
array of foundational issues such as distributive justice within firms, human rights,
ethical challenges of international business, the role of virtue in business
management, entrepreneurship and the relationship of markets and market actors
with democratic institutions.

Virtue in Business
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field
of business ethics as seen from a philosophical approach. The volume consists of
24 essays that survey the field of business ethics in a broad and accessible
manner, covering all major topics about the relationship between ethical theory
and business ethics.

Ethical Issues in Business
The second edition of Business Ethics introduces readersto key ethical issues that
arise within the world of business,providing a strong theoretical foundation as well
as real worldapplications. This new edition has been greatly revised, andincludes
new sections on the financial services industry,globalization, and global economic
justice. An accessible introduction for beginners, offering acombination of
important established essays and new essayscommissioned especially for this
volume Greatly revised - more than half of the selections are new tothis edition.
Newly commissioned essays addressinformation technology, global economic
justice and globalization,stakeholder theory, the corporation as an individual, and
othertopics Uses diverse, authentic business cases toillustrate discussion of
concepts Cases have been updated to reflect current problems andissues Provides
students with guidance and tools to write theirown case study essays Readings are
presented to progressively develop thereader's ability to read and apply ethical
theory by writingcase responses from different vantage points

Ethics Theory and Business Practice
The tools you need to deal with ethical dilemmas in business In today's world, it's
increasingly important for all businesses and government agencies to implement
ethical conduct in the workplace. Therefore, business ethics has become required
coursework for most students in undergraduate and postgraduate business
programs. Mapping to a business ethics course, Business Ethics For Dummies
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examines ethical theory and discusses the moral issues facing corporate America.
It covers topics such as conflicts of interest, trade secrets and insider trading,
product safety and product liability, hiring, drug testing, sexual harassment,
diversity, and much more. The basics of ethics and making ethical decisions Howtos on incorporating business ethics in the workplace A discussion of moral issues
facing corporate America Packed with easy-to-understand explanations and
examples, Business Ethics For Dummies is a helpful resource for students,
professors, business owners, managers, and CEOs who seek a clear understanding
of the importance of ethics.

Business Ethics in the 21st Century
Since its inception An Introduction to Business Ethics, by Joseph Desjardins has
been a cutting-edge resource for the business ethics course. DesJardin's unique
approach encompasses all that an introductory business ethics course is, from a
multidisciplinary perspective. It offers critical analysis and integrates the
perspective of philosophy with management, law, economics, and public policy.

Business Ethics: A Kantian Perspective
In a series of articles specifically commissioned for this volume, some of today's
most distinguished business ethicists survey the main areas of interest and
concern in the field of business ethics. Sections of the book cover topics such as
the often easy relation between business ethics and capitalism, the link between
business ethics and ethical theory, how ethics applies to specific problems in the
business world, the connection between business ethics and related academic
disciplines, and the practice of business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by distinguished authors in
business ethics Includes an annotated table of contents, bibliographies of the
relevant literature and a list of internet sources of material on business ethics
Perfect, comprehensive book for use in business ethics courses

Business Ethics
Take a seat in the boardroom. What will you decide? Corporations make difficult
decisions about the right thing to do every day, but as an organization made up of
people with different perspectives and values, how can a business behave
ethically? This is Business Ethics offers a dynamic and engaging introduction to the
study of corporate morality. Offers real-world practical advice for navigating ethical
dilemmas in business, developed and explained through illustrative high-profile
case studies like the Ford Pinto case, Enron, Walmart and British Petroleum.
Explores how ethical theory informs business policy and practice. Presents
unresolved contemporary case studies for consideration, inviting readers to
participate in the decision-making and offer their own recommendations. The latest
in the This is Philosophy series, This is Business Ethics features supplemental
online resources for instructors and students at www.thisisphilosophy.com.

An Introduction to the Philosophy of Management
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Contains case studies for courses in Business Ethics in the Philosophy or Business
curriculum. This book is a collection of 35 original and reprinted contemporary
cases that focus on ethical and social issues surrounding business. It makes the
students aware of situations that require moral reflection, judgment, and decisionmaking.

Ethical Theory and Business
Cases in Business Ethics provides the opportunity for students not only to discuss
the application of ethical theories in managerial situations, but also to apply
judgment and make decisions in a real-world context. This collection of cases
focuses on business decision-making, and includes both short and long, more
complex cases that highlight the practicalities of business practice and ethical
theory. A beneficial feature of Cases in Business Ethics is the variety of ways in
which the cases can be organized to fit the course curriculum.

Business Ethics
This collection of readings and cases begins with an introduction to moral
reasoning, and then provides students with a wide range of opportunities to apply
ethical theory to real contemporary managerial situations - including issues facing
managers in the next century. Each section contains a case study and relevant
theoretical articles that range from classics in philosophy to modern commentaries
by business practitioners.

The Routledge Companion to Business Ethics
In this lively undergraduate textbook, Kevin Gibson explores the relationship
between ethics and the world of business, and how we can serve the interests of
both. He builds a philosophical groundwork that can be applied to a wide range of
issues in ethics and business, and shows readers how to assess dilemmas critically
and work to resolve them on a principled basis. Using case studies drawn from
around the world, he examines topics including stakeholder responsibilities,
sustainability, corporate social responsibility, and women and business. Because
business can no longer be isolated from its effects on communities and the
environment, these concerns are brought to the forefront. The book also captures
the dynamic nature of business ethics in the era of globalization where jobs can be
outsourced, products are made of components from scores of countries and
sweatshops often provide the cheap goods the public demands.

The Oxford Handbook of Positive Organizational Scholarship
This work provides a critical look at business practice in the early 21st century and
suggests changes that are both practical and normatively superior. Several
chapters present a reflection on business ethics from a societal or macroorganizational point of view. It makes a case for the economic and moral
superiority of the sustainability capitalism of the European Union over the financebased model of the United States. Most major themes in business ethics are
covered and some new ones are introduced, including the topic of the right way to
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teach business ethics. The general approach adopted in this volume is Kantian.
Alternative approaches are critically evaluated.

Applying Care Ethics to Business
"Ethical Theory and Business, 8/e "presents a comprehensive anthology of
readings, legal perspectives, and cases in ethics in business. Focuses on providing
and explaining the tools needed to deal with ethical dilemmas in business. The
authors examine ethical theory and business practice, the purpose of the
corporation, corporate character and individual responsibility, acceptable risk, the
ethical treatment of employees, diversity and discrimination in the workplace,
marketing and disclosure of information, ethical issues in information technology
and, ethical issues in international business. This book is intended for those
interested in examining the ethical challenges we face today.

Ethical Theory and Business
This handbook is a ‘one-stop shop’ for current information, issues and challenges in
the fields of research ethics and scientific integrity. It provides a comprehensive
coverage of research and integrity issues, both within researchers’ ‘home’
discipline and in relation to similar concerns in other disciplines. The handbook
covers common elements shared by disciplines and research professions, such as
consent, privacy, data management, fraud, and plagiarism. The handbook also
includes contributions and perspectives from academics from various disciplines,
treating issues specific to their fields. Readers are able to quickly source the most
comprehensive and up-to-date information, protagonists, issues and challenges in
the field. Experienced researchers keen to assess their own perspectives, as well
as novice researchers aiming to establish the field, will equally find the handbook
of interest and practical benefit. It saves them a great deal of time in sourcing the
disparate available material in these fields and it is the first ‘port of call’ for a wide
range of researchers, research advisors, funding agencies and research
reviewers.The most important feature is the handbook’s ability to provide practical
advice and guidance to researchers in a wide range of disciplines and professions
to help them ‘think through’ their approach to difficult questions related to the
principles, values and standards they need to bring to their research practice.

A Theory of Justice
Revised and updated to meet the ethical challenges of today's business world,
Ethical Theory and Business presents a collection of readings that includes
historical as well as contemporary material. Chapters offer thoughtfully collected
essays, legal perspectives, and court cases that give readers a basis for
understanding the latest developments in business ethics scholarship, analysis,
and decision making. In addition to presenting the fundamental concepts and
problems of business ethics, normative ethical theory, and the analysis of cases,
the Fifth Edition of Ethical Theory and Business examines issues such as corporate
social responsibility; business self-regulation versus government regulation;
consumer, occupational, and environmental risk; drug testing; whistleblowing;
affirmative action; reverse discrimination; sexual harassment; deception in
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advertising; ethical issues in international business; and social and economic
justice.

Stakeholder Theory
Business Ethics
Case Studies in Business, Society, and Ethics
Electronic inspection copies are available for instructors What and who is business
for? What exactly is work and how can we distinguish it from other activity? Do
businesses operate along different ethical lines from individuals? This clear and
accessible text introduces key philosophical concepts and ideas and applies them
to fundamental issues in management and organizations. Written for business and
management students with no previous knowledge of philosophy, this text will lead
readers to question the basic assumptions widely made about business and
management. An Introduction to the Philosophy of Management is packed with
case studies and examples which provoke thought and discussion. Coverage
includes crucial topics such as business ethics, culture and leadership. Key
features: - Boxed definitions of key concepts - Real life case studies and examples Questions for Reflection - Further reading This text is essential reading for any
business and management student wanting to think creatively.

Ethical Theory and Business
In this general introduction to ethical theory, Chapter I introduces the reader to
philosophical thinking, philosophy's domain, the value of philosophy, and the
nature of philosophical ethics. The second chapter examines various impediments
to ethical theory including nihilism, determinism, skeptism, relativism, emotivism,
egoism, and divine command theory. With these impediments surmounted the
subsequent chapters focus on major ethical theories including natural law, virtue,
contract, deontological, utilitarianism, existentialism, evolutionary, and feminist.
Each chapter systematically presents, critiques, and assesses both classical and
contemporary formulations of theory in language accessible to the uninitiated. The
author neither dismisses nor advocates particular theories but gives them a fair
hearing in a rational forum. The final chapter presents the author's own moral
theory in a straightforward but non-dogmatic manner.

Business Ethics
Ethical aspects of business and the economy are of increasing concern in business
practice, higher education, and society in general. This concern results from
significant business scandals and economic crises, such as the financial crisis of
2008 and the following great recession, as well as from pressing current and future
challenges for the economy, such as sustainability and globalization. As a result,
there is a growing demand for normative analysis and orientation for business and
the economy, where business ethics has become a crucial part of organizational
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management, risk management, branding, and strategic management. Business
Ethics: Methods and Application provides a new systematic approach to normative
business ethics that covers the complex and various ethical challenges of modern
business. It aims to train analytical thinking skills in the field of business ethics and
to approach ethical issues in business in a rational and systematic way. The book
develops a number of specific methods for business ethics analysis that are
tailored for ethical decision-making in business and for analyzing complex ethical
topics in business. The book discusses fundamental ethical questions regarding the
meaning of business and the economy for the individual person, society, the
environment, and people around the world. As a result, Business Ethics: Methods
and Application develops normative guidelines for business in the 21st century and
its fundamental challenges and will be key reading for undergraduate,
postgraduate, and MBA students of business ethics, business strategy, business
and society, and related fields.

Ethical Issues in Business
Ethical Theory and Business is the authoritative guide to business ethics and CSR,
with cutting edge theoretical readings and cases.

Ethics and Business
Business Ethics and Ethical Business is a brief yet remarkably comprehensive
introduction to the thought-provoking field of business ethics. The text is organized
into three parts that cover the role of business in society, the ethics of internal
management, and the challenges of internationalbusiness. It introduces the
standards essential in business ethics, explores a wide range of issues using
concrete examples, and provides analytical tools for guiding ethical decisions in
the real world.Business Ethics and Ethical Business is ideal for undergraduate or
MBA courses, as either a standalone text or a companion to an anthology or
selected case studies. Every chapter is self-contained, so the text can be used in
whole or in part and in long or short courses.

An Introduction to Business Ethics
Business Ethics introduces students to ethical issues and decision-making in a
variety of contemporary contexts. It develops an awareness of the many ways in
which ethical considerations can manifest in commercial domains, thereby helping
prepare students for their professional careers. Business Ethics shows how theory
works in practice. It includes hundreds of real-world examples that will help engage
students. Examples draw on recent and emerging concerns, such as the moral
implications of social media and the enforcement of codes of behaviour within
industries. The book also addresses corporate social responsibility, stakeholder
management and sustainability, reflecting the broad scope of business ethics
today. Comprehensive online resources are available at
www.cambridge.edu.au/academic/businessethics. Student resources include
additional review questions and case studies, with answer guides, to help students
reinforce learning and prepare for assessment tasks. Instructor resources include
an extensive set of tutorial exercises, PowerPoint slides and a test bank of
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assessment resources.

Handbook of Research Ethics and Scientific Integrity
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda
Treviño and Kate Nelson bring together a mix of theory and practice in Managing
Business Ethics: Straight Talk about How to Do It Right, 7th Edition. In this new
edition, the dynamic author team of Linda Treviño, prolific researcher and
Distinguished Professor, and Kate Nelson, Professor and longtime practitioner of
strategic organizational communications and human resources, equip students
with the pragmatic knowledge they need to identify and solve ethical dilemmas,
understand their own and others' ethical behavior, and promote ethical behavior in
their organization. Managing Business Ethics is the perfect text to prepare students
for a range of roles in the business world--managers across business functions,
communications professionals, compliance officers, corporate counsels, human
resources managers, and senior executives.

A Companion to Business Ethics
It is more important than ever that a business must be both ethical and profitable.
In this thoroughly revised and updated second edition, Norman E. Bowie shows
that by applying Kant's three formulations of the categorical imperative, and by
doing the right thing for the right reason, a business can achieve success in both of
these fields. Bowie uses examples such as building trust, transparency through
open book management and respecting employees by providing a living wage and
meaningful work. This new edition, for graduates and academic researchers in the
field of business ethics, has been heavily revised to include the newest scholarship
on Kantian ethics, with a new emphasis on Kant's later moral and political theory, a
workable account of Kantian capitalism, and additional accounts on corporate
social responsibility, Kantianism and human rights, corporate moral agency, and
the Kantian theory of meaningful work.

Cases in Business Ethics
Ethical Theory and Business, 8/e presents a comprehensive anthology of readings,
legal perspectives, and cases in ethics in business. Focuses on providing and
explaining the tools needed to deal with ethical dilemmas in business. The authors
examine ethical theory and business practice, the purpose of the corporation,
corporate character and individual responsibility, acceptable risk, the ethical
treatment of employees, diversity and discrimination in the workplace, marketing
and disclosure of information, ethical issues in information technology and, ethical
issues in international business. This book is intended for those interested in
examining the ethical challenges we face today.
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