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Creativity in Product Innovation
This edited book will address creativity and innovation among the two cultures of
science and art. Disciplines within science and art include: medicine (neurology),
music therapy, art therapy, physics, chemistry, engineering, music, improvisation,
education and aesthetics. This book will be the first of its kind to appeal to a broad
audience of students, scholars, scientists, professionals, practitioners (physicians,
psychologists, counsellors and social workers), musicians, artists, educators and
administrators. In order to understand creativity and innovation across fields, the
approach is multidisciplinary. While there is overlap across disciplines, unique
domain specific traits exist in each field and are also discussed in addition to
similarities. This book engages the reader with the comparison of similarities and
differences through dialog across disciplines. Authors of each chapter address
creativity and innovation from their own distinct perspective. Each chapter is
transdisciplinary in approach. These perspectives entail a representation of their
field through research, teaching, service and/or practice.

The Myths of Innovation
The Other Side of Innovation
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The Encyclopedia of Creativity, Invention, Innovation, and Entrepreneurship (CI2E)
is a three-volume electronic and print reference that uniquely covers the broad
spectrum of topics relating to the process of creativity and innovation, from a wide
variety of perspectives (e.g., economics, management, psychology, anthropology,
policy, technology, education, the arts) and modes (individual, organization,
industry, nation, region). The resource is comprised of some 300 topical entries,
definitions of key terms and concepts, and review essays, from a global array of
more than 250 researchers, business executives, policymakers, and artists,
illuminating the many facets of creativity and innovation, and highlighting their
relationships to such universal concepts as knowledge management, economic
opportunity, and sustainability. Entries feature description of key concepts and
definition of terms, full-color illustrations, case examples, future directions for
research and application, synonyms and cross-references, and bibliographic
references.

Creativity and Innovation in Organizations
Creativity and Innovation for Managers will appeal to any manager responsible for
getting more out of a business. Creative thinking, creative problem solving and
creative idea generation have become essential business drivers. This book
provides an excellent executive briefing for senior management to understand
what business creativity is, how it can benefit the company, and how to get the
most out of it. It looks at the pitfalls on the road to innovation and the ways to
avoid them, pulling together the experiences of key practitioners in the field both
in the UK and the US. By concentrating on the essentials, Creativity and Innovation
In Brief is a waffle-free approach to creativity, providing a quick action focused and
accessible insight into a complex topic. It provides; - a practical approach to
business creativity without the hype; - an agenda for making innovation happen in
your business - a real world view.

Knowledge Solutions
Animal Creativity and Innovation explores theories and research on animal
innovation and creativity, comparing and contrasting it with theory and research
on human creativity and innovation. In doing so, it encompasses findings from
psychology, biology, neuroscience, engineering, business, ecology, and education.
The book includes examples of animal innovation in parrots, dogs, marine
mammals, insects, and primates, exploring parallels from creative play in children.
The book defines creativity, differentiating it from play, and looks at evolutionary
models and neurological constructs. The book further explores applied aspects of
animal innovation and creativity including tool use and group dynamics, as well as
barriers to creativity. The final chapters look into how creative behavior may be
taught or trained. Each chapter is followed by a commentary for integration of
thoughts and ideas between animal and human research, behavioral and cognitive
research, and theory and observation in real life. Compares theory and research on
animal and human creativity Defines and differentiates creativity from play
Reviews applied creativity in tool use and social dynamics Includes examples of
animal creativity in multiple species
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Research in Organizational Behavior
Computer science has drawn from and contributed to many disciplines and
practices since it emerged as a field in the middle of the 20th century. Those
interactions, in turn, have contributed to the evolution of information technology
â€" new forms of computing and communications, and new applications â€" that
continue to develop from the creative interactions between computer science and
other fields. Beyond Productivity argues that, at the beginning of the 21st century,
information technology (IT) is forming a powerful alliance with creative practices in
the arts and design to establish the exciting new, domain of information
technology and creative practicesâ€"ITCP. There are major benefits to be gained
from encouraging, supporting, and strategically investing in this domain.

Handbook of Organizational Creativity
This book is open access under a CC BY-NC 3.0 IGO license. This book
comprehensively covers topics in knowledge management and competence in
strategy development, management techniques, collaboration mechanisms,
knowledge sharing and learning, as well as knowledge capture and storage.
Presented in accessible “chunks,” it includes more than 120 topics that are
essential to high-performance organizations. The extensive use of quotes by
respected experts juxtaposed with relevant research to counterpoint or lend
weight to key concepts; “cheat sheets” that simplify access and reference to
individual articles; as well as the grouping of many of these topics under recurrent
themes make this book unique. In addition, it provides scalable tried-and-tested
tools, method and approaches for improved organizational effectiveness. The
research included is particularly useful to knowledge workers engaged in executive
leadership; research, analysis and advice; and corporate management and
administration. It is a valuable resource for those working in the public, private and
third sectors, both in industrialized and developing countries.

A Whole New Mind
Innovation is the major driving force in organisations today. With the rise of truly
global markets and the intensifying competition for customers, employees and
other critical resources, the ability to continuously develop successful innovative
products, services, processes and strategies is essential. While creativity is the
starting point for any kind of innovation, design is the process through which a
creative idea or concept is translated into reality. Managing Innovation, Design and
Creativity, 2nd Edition brings these three strands together in a discussion built
around a collection of up-to-date case studies.

Beyond Productivity
How to Innovate and Execute Leaders already know that innovation calls for a
different set of activities, skills, methods, metrics, mind-sets, and leadership
approaches. And it is well understood that creating a new business and optimizing
an already existing one are two fundamentally different management challenges.
The real problem for leaders is doing both, simultaneously. How do you meet the
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performance requirements of the existing business—one that is still thriving—while
dramatically reinventing it? How do you envision a change in your current business
model before a crisis forces you to abandon it? Innovation guru Vijay Govindarajan
expands the leader’s innovation tool kit with a simple and proven method for
allocating the organization’s energy, time, and resources—in balanced
measure—across what he calls “the three boxes”: • Box 1: The present—Manage
the core business at peak profitability • Box 2: The past—Abandon ideas, practices,
and attitudes that could inhibit innovation • Box 3: The future—Convert
breakthrough ideas into new products and businesses The three-box framework
makes leading innovation easier because it gives leaders a simple vocabulary and
set of tools for managing and measuring these different sets of behaviors and
activities across all levels of the organization. Supported with rich company
examples—GE, Mahindra & Mahindra, Hasbro, IBM, United Rentals, and Tata
Consultancy Services—and testimonies of leaders who have successfully used this
framework, this book solves once and for all the practical dilemma of how to align
an organization on the critical but competing demands of innovation.

Creativity
Encyclopedia of Creativity
There isn't a business that doesn't want to be more creative in its thinking,
products and processes. In The Art of Innovation, Tom Kelley, partner at the Silicon
Valley-based firm IDEO, developer of hundreds of innovative products from the first
commercial mouse to virtual reality headsets and the Palm hand-held, takes
readers behind the scenes of this wildly imaginative company to reveal the
strategies and secrets it uses to turn out hit after hit. Kelley shows how teams:
-Research and immerse themselves in every possible aspect of a new product or
service -Examine each product from the perspective of clients, consumers and
other critical audiences -Brainstorm best when they are focussed, being physical
and having fun The Art of Innovation will provide business leaders with the insights
and tools they need to make their companies the leading-edge top-rated stars of
their industries.

Animal Creativity and Innovation
Packed with practical information designed for business readers and managers at
all levels, this essential volume offers insights on managing creativity in groups,
developing creative conflict, and using technology to help foster innovation.

Creativity and Innovation in Business and Beyond
Creativity for Innovation Management is a rigorous yet applied guide which
illustrates what creativity is, why it matters, and how it can be developed at both
individual and group levels. Unlike many technique-oriented books, this book will
combine theory and practice, drawing on the latest research in psychology,
organizational behaviour, innovation and entrepreneurship. This exciting new text
outlines the necessary skills and competences for innovative and creative
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processes. It provides opportunities to explore these and also to develop them via
a wide variety of activities linked to relevant tools and techniques, as well as a
range of case studies. By working through key competence areas at personal and
then team levels, students then have an opportunity to practice and enhance
these skills. This will be complemented by online resources which will provide
students with access to key tools and techniques plus activities to help develop
their creativity. This textbook is ideal for students of innovation, management and
entrepreneurship, as well as professionals in those industries that want to excel by
developing and applying their own creativity at work.

Managing Innovation, Design and Creativity
This volume presents a distinctly multilevel perspective on creativity and
innovation that considers individual-level, team-level, and firm-level factors. In
illustrating these factors, this volume presents both theoretical and practical
implications to guide researchers and practitioners alike in the continued study and
advancement of creativity and innovation in organizations. Chapter authors not
only discuss the abilities, personality, and motivational attributes that contribute to
employee creativity, but they also address the impact of leadership and climate on
creative performance in teams. Subsequently, firm-level influences such as
planning, learning, strategy, and professions that influence the success of creative
and innovative efforts are examined. With contributions from leading scholars
around the globe, this book offers a comprehensive review of creativity and
innovation to assist researchers and practitioners in their quests to understand and
improve organizational creativity and innovation. This is an essential resource for
scholars, researchers, or graduate students interested in creativity, innovation, and
organizational behavior.

Managing Creativity and Innovation
How many presentations on innovation have there been recently? Thousands?
Millions? We are experiencing 'innovation fatigue': we feel cheated by the endless
rounds of consultants who come into our organizations, deliver conceptual models
that don't stick with the realities of business and then leave again. Companies and
teams are left feeling more deflated than before, and with not one idea that's
impacted the bottom line. Innovation for the Fatigued argues it is worth fighting for
the concept and study of innovation in organizations. Business leaders are always
looking over their shoulders for the next Uber moment to overtake them, and they
recognize that innovation needs to be a top priority. But how does one innovate?
This book is the antidote to the empty promises that pervade the innovation
industry. By designing a company culture that nurtures ideas, but also defends
against incrementalism and fads, we can rediscover the powerful basics of
imagination, empathy, play and courage, which are all instrumental in delivering
real impactful innovation. Innovation for the Fatigued will detail where companies
have got innovation wrong, whilst celebrating and studying the ones that lead the
way. With unique, relatable and varied examples, renowned innovation and
creativity professor Alf Rehn provides a practical model for getting innovation back
on track, and instilling change at speed with real concern for market demands.
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Origins of Human Innovation and Creativity
What is the nature of human creativity? What are the brain processes behind its
mystique? What are the evolutionary roots of creativity? How does culture help
shape individual creativity? Creativity: The Human Brain in the Age of Innovation
by Elkhonon Goldberg is arguably the first ever book to address these and other
questions in a way that is both rigorous and engaging, demystifying human
creativity for the general public. The synthesis of neuroscience and the humanities
is a unique feature of the book, making it of interest to an unusually broad range of
readership. Drawing on a number of cutting-edge discoveries from brain research
as well as on his own insights as a neuroscientist and neuropsychologist, Goldberg
integrates them with a wide-ranging discussion of history, culture, and evolution to
arrive at an original, compelling, and at times provocative understanding of the
nature of human creativity. To make his argument, Goldberg discusses the origins
of language, the nature of several neurological disorders, animal cognition, virtual
reality, and even artificial intelligence. In the process, he takes the reader to
different times and places, from antiquity to the future, and from Western Europe
to South-East Asia. He makes bold predictions about the future directions of
creativity and innovation in society, their multiple biological and cultural roots and
expressions, about how they will shape society for generations to come, and even
how they will change the ways the human brain develops and ages.

Technology for Creativity and Innovation: Tools, Techniques
and Applications
Leading in our world is difficult, and it is not getting easier. To compete and be
profitable in today's marketplace, you need big, creative solutions and you need
them now.

Creativity And Innovation in Business - 212-page collection of
55 best practices, case studies, and insights on the current
state of Innovation in Business at Top Innovators including
Apple, Google, Netflix, 3M, Proctor & Gamble, Johnson &
Johnson, GE,
Group Creativity
Leadership is vital to creativity and successful innovation in groups and
organizations; leadership is however seldom studied in the academic literature as a
creativity driver. One reason for the lack of attention paid to leadership’s effect on
creativity may be the common belief that creativity cannot and should not be
managed. Creative individuals and groups are regarded as, and indeed often are,
autonomous and self-driving. From this belief the erroneous conclusion is drawn
that there is no need for leadership in creative environments and situations. The
better conclusion, proposed by this book, is that leadership not only stimulates
creativity, but that such a leadership in the science, technology, and innovation
fields should specifically possess at least two features: a) expertise in the field(s),
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and b) an ability to create, support, and encourage individuals, groups, and
creative knowledge environments. A number of specialist authors in this volume
offer original theoretical, empirical, and applied chapters that elucidate how to
better organize and lead creative efforts in science, technology, and innovation. A
number of important research questions are raised and answered, including: What
kinds of leaderships are needed at different levels of S&T organizations for a
creative output? What social and cognitive abilities and skills are needed for
leadership in creative environments? How does leadership vary with different
phases of the creative process? This book offers concrete analysis of how leaders
and managers can facilitate, promote, and organize for creative performance in
science, technology, and in innovating organizations, making it required reading
for academic and industrial research leaders, scientists, and engineers.

Creativity in Workforce Development and Innovation: Emerging
Research and Opportunities
People with ideas are dreamers. People who get things done are doers. One doer is
worth eight dreamers. There are three kinds of people who make up an innovator.
There are inventors (people who have new and unique ideas), problem solvers
(people who have ideas about how to correct a previous error) and entrepreneurs
(people who transform ideas into realities). Put them altogether they spell
"innovator." Most innovative books today focus on ways to create new and unique
ideas; some of them also address problem-solving, but this is less than 10% of the
methodologies that the innovator needs to master. The approaches used in this
book transform an idea into reality, or to put it another way, deliver innovative
products to make a profit for the organization and instill pride in its employees.
This means that every step in the process needs to have innovation applied to it in
order to meet the expectations and demands of today's sophisticated customer.
This book is designed to help the reader and their organization complete the
complex process of bringing a new product to market by presenting what is
expected at each step in the cycle and providing step-by-step instructions on what
to do at each specific step. In large to mid-sized organizations this book is
designed to help each individual understand how they fit into the innovative cycle
and explains why they should be more creative related to the work they do and
more conscious of the contributions they can make. It emphasizes the importance
of every individual contributing to the organization's innovative process. The book
is designed to help the organization understand its Innovation Systems Cycle. In
the early part of the cycle it focuses on weeding out projects that do not have the
potential to produce value-added results to the stakeholders. By using the
guidelines outlined in this book, an organization can reduce its new project failure
rate by as much as 50% which should result in almost doubling the organization’s
new product output thereby increasing profits by as much as 15%.

The Art Of Innovation
Robust innovation in the United States is key to a strong and competitive industry
and workforce. Efforts to improve the capacity of individuals and organizations to
innovate must be a high national priority to ensure that the United States remains
a leader in the global economy. How is the United States preparing its students
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and workers to innovate and excel? What skills and attributes need to be nurtured?
The aim of the Educate to Innovate project is to expand and improve the
innovative capacity of individuals and organizations by identifying critical skills,
attributes, and best practices - indeed, cultures - for nurturing them. The project
findings will enable educators in industry and at all levels of academia to cultivate
the next generation of American innovators and thus ensure that the U.S.
workforce remains highly competitive in the face of rapid technological changes.
Educate to Innovate summarizes the keynote and plenary presentations from a
workshop convened in October 2013. The workshop brought together innovators
and leaders from various fields to share insights on innovation and its education.
This report continues on to describe the specific skills, experiences, and
environments that contribute to the success of innovators, and suggests next steps
based on discussion from the workshop.

Innovation for the Fatigued
New York Times Bestseller An exciting--and encouraging--exploration of creativity
from the author of When: The Scientific Secrets of Perfect Timing The future
belongs to a different kind of person with a different kind of mind: artists,
inventors, storytellers-creative and holistic "right-brain" thinkers whose abilities
mark the fault line between who gets ahead and who doesn't. Drawing on research
from around the world, Pink (author of To Sell Is Human: The Surprising Truth
About Motivating Others) outlines the six fundamentally human abilities that are
absolute essentials for professional success and personal fulfillment--and reveals
how to master them. A Whole New Mind takes readers to a daring new place, and a
provocative and necessary new way of thinking about a future that's already here.

Create in a Flash: A Leader's Recipe for Breakthrough
Innovation
The first edition of the successful Encyclopedia of Creativity served to establish the
study of creativity is a field in itself. Now completely updated and revised in its
second edition, coverage encompasses the definition of creativity, the
development and expression of creativity across the lifespan, the environmental
conditions that encourage or discourage creativity, creativity within specific
disciplines like music, dance, film, art, literature, etc., the relationship of creativity
and mental health, intelligence, and learning styles, and the process of being
creative. This reference also appeals to a lay audience with articles specifically on
the application of creativity to business settings. Available online via ScienceDirect
and in limited print release. Named a 2012 Outstanding Academic Title by the
American Library Association's Choice publication Serves as a compendium of
reviews of a number of domain-specific areas, such as acting, dance, expressive
arts, film, food, music, religion, science, sports, theater, and writing. Creativity and
education are examined in articles about thought processes, such as
developmental trends in creative abilities and potentials, the enhancement of
creativity, intelligence, knowledge, play, prodigies, programs and courses, talent
and teaching creativity. Cognitive aspects of creativity can be investigated in
articles about altered and transitional states, analogies, attention, cognitive style,
divergent thinking, flow and optimal experience, metacognition, metaphors,
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problem-finding, problem-solving, and remote associates. Covers business and
organizational creativity in articles about advertising with art, creative visuals,
business/management, creativity coaching, creativity exercises, entrepreneurship,
group dynamics, innovation, leadership, organizational culture, organizational
development, teams, and training, among others. Explicitly examines the complex
interrelationship between society and creativity in articles about awards,
conformity and conventionality, the creative sector and class of society, cultural
diversity, the dark side of creativity, East vs. West, networking, social psychology,
war, zeitgeist, and others. Personal and interpersonal creativity is discussed in
articles relating to collaboration, family, life stages, mentors, networking, personal
creativity and self-actualization. Focuses on scientific information about creativity,
there are also articles that discuss brain and neuropsychology, concepts of
creativity, definitions of creativity, expertise, longitudinal studies, researching art,
artists and art audiences, research methods, phenomenology research and
qualitative research. Online version contains an additional 26 biographies of
famously creative people

Creativity for Innovation Management
A deliberate systematic approach to creativity on demand.

How To Use Innovation and Creativity in the Workplace
Michael D. Mumford

The Oxford Handbook of Creativity, Innovation, and
Entrepreneurship
Although creativity is often considered an individual ability or activity, innovation in
teams and organizations involves collaboration of people with diverse
perspectives, knowledge, and skills. The effective development of collaborative
innovations and solutions to problems is critical to the success of teams and
organizations, but research has also demonstrated many factors which tend to
limit the effectiveness of collaborative innovation of groups and teams. This
volume highlights recent theoretical, empirical, and practical developments that
provide a solid basis for the practice of collaborative innovation and future
research. It draws from a broad range of research perspectives including cognition,
social influence, groups, teams, creativity, communication, networks, information
systems, organizational psychology, engineering, computer science, and the arts.
This volume is an important source of information for students, scholars,
practitioners, and others interested in understanding the complexity of the group
creative process and tapping the creative potential of groups and teams.

Educate to Innovate
Are you hungry to increase productivity in your workplace? Do you want to solve
problems and enhance working relationships? A creative director with more than
25 years' experience, Patrick Collister introduces new ways to get the creative
juices flowing. Whatever your career, how to: use innovation and creativity in the
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workplace is packed with simple and practical techniques that are easy to
introduce into the working day. Find out how to encourage the exchange of ideas
with colleagues and make meaningful and positive changes. Use technology and
digital platforms, break established work patterns and engineer working
environments to harness creative potential and increase innovation.

Creativity and Leadership in Science, Technology, and
Innovation
Creativity often leads to the development of original ideas that are useful or
influential, and maintaining creativity is crucial for the continued development of
organizations in particular and society in general. Most research and writing has
focused on individual creativity. Yet, in recent years there has been an increasing
acknowledgment of the importance of the social and contextual factors in
creativity. Even with the information explosion and the growing necessity for
specialization, the development of innovations still requires group interaction at
various stages in the creative process. Most organizations increasingly rely on the
work of creative teams where each individual is an expert in a particular area. This
volume summarizes the exciting new research developments on the processes
involved in group creativity and innovation, and explores the relationship between
group processes, group context, and creativity. It draws from a broad range of
research perspectives, including those investigating cognition, groups, creativity,
information systems, and organizational psychology. These different perspectives
have been brought together in one volume in order to focus attention on this
developing literature and its implications for theory and application. The chapters
in this volume are organized into two sections. The first focuses on how group
decision making is affected by factors such as cognitive fixation and flexibility,
group diversity, minority dissent, group decision-making, brainstorming, and group
support systems. Special attention is devoted to the various processes and
conditions that can inhibit or facilitate group creativity. The second section
explores how various contextual and environmental factors affect the creative
processes of groups. The chapters explore issues of group autonomy, group
socialization, mentoring, team innovation, knowledge transfer, and creativity at the
level of cultures and societies. The research presented in this section makes it
clear that a full understanding of group creativity cannot be accomplished without
adequate attention to the group environment. It will be a useful source of
information for scholars, practitioners, and students wishing to understand and
facilitate group creativity.

Creativity
In this new paperback edition of the classic bestseller, you'll be taken on a
hilarious, fast-paced ride through the history of ideas. Author Scott Berkun will
show you how to transcend the false stories that many business experts, scientists,
and much of pop culture foolishly use to guide their thinking about how ideas
change the world. With four new chapters on putting the ideas in the book to work,
updated references and over 50 corrections and improvements, now is the time to
get past the myths, and change the world. You'll have fun while you learn: Where
ideas come from The true history of history Why most people don't like ideas How
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great managers make ideas thrive The importance of problem finding The simple
plan (new for paperback) Since its initial publication, this classic bestseller has
been discussed on NPR, MSNBC, CNBC, and at Yale University, MIT, Carnegie
Mellon University, Microsoft, Apple, Intel, Google, Amazon.com, and other major
media, corporations, and universities around the world. It has changed the way
thousands of leaders and creators understand the world. Now in an updated and
expanded paperback edition, it's a fantastic time to explore or rediscover this
powerful view of the world of ideas. "Sets us free to try and change the
world."--Guy Kawasaki, Author of Art of The Start "Small, simple, powerful: an
innovative book about innovation."--Don Norman, author of Design of Everyday
Things "Insightful, inspiring, evocative, and just plain fun to read. It's totally
great."--John Seely Brown, Former Director, Xerox Palo Alto Research Center
(PARC) "Methodically and entertainingly dismantling the cliches that surround the
process of innovation."--Scott Rosenberg, author of Dreaming in Code; cofounder
of Salon.com "Will inspire you to come up with breakthrough ideas of your
own."--Alan Cooper, Father of Visual Basic and author of The Inmates are Running
the Asylum "Brimming with insights and historical examples, Berkun's book not
only debunks widely held myths about innovation, it also points the ways toward
making your new ideas stick."--Tom Kelley, GM, IDEO; author of The Ten Faces of
Innovation

Creativity and Innovation in Business
This twenty-sixth volume of Research in Organizational Behavior presents a set of
well-crafted and thoughtful essays on a series of research topics. They range from
efforts to redirect the study of leadership, to analyses of interpersonal
relationships, to considerations of cross-cultural issues in organizing work, to
discussions of institutional and environmental forces on organizational outcomes.
Each of these essays includes a thorough review of the relevant literature, and
more importantly, pushes that literature forward with new conceptual analysis and
theory. In short, these essays continue the spirit of "rigorous eclecticism" that has
exemplified the annual publication of ROB. As a collection, this year's set of essays
provides a healthy advance for the field of organizational behavior. They are
examples of serious scholarship that extend and challenge our current thinking
about organizations and the behavior of its participants. Many of these chapters
will take their place among the best presented by the Research in Organizational
Behavior series. • Revisiting the Meaning of Leadership • When and How Team
Leaders Matter • Normal Act of Irrational Trust: Motivated Attributions and the
Trust Development Process • Gender Stereotypes and Negotiation Performance: An
Examination of Theory and Research • Third-Party Reactions to Employee
(Mis)treatment: A Justice Perspective • Subgroup Dynamics in Internationally
Distributed Teams: Ethnocentrism or Cross-National Learning? • Protestant
Relational Ideology: The Cognitive Underpinnings and Organizational Implications
of an American Anomaly • Isomorphism In Reverse: Institutional Theory as an
Explanation For Recent Increases in Intraindustry Heterogeneity and Managerial
Discretion • The Red Queen: History-Dependent Competition Among Organizations

Creativity and Innovation for Managers
American creativity has steadily declined since 1990. That disturbing trend
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recently came to light through the work of leading educational psychologist KH
Kim, a recognized expert in creativity assessment. In this insightful and inspiring
book, Kim discovers the causes of the decrease in creativity and proposes methods
of recapturing American creativity in education, in industry, and throughout every
sector of society. Through the life stories of innovators, Kim debunks the
assumption that creative people must be born with innate talents. She shows how
parents, educational methods, and cultures shaped innovators' creative
expression. As her research clearly indicates, cultural climates and attitudes
(including over-reliance on standardized testing) often work against innovation
unless creativity is deliberately grown and developed. Culminating over twenty
years of extensive research, Kim has devised original models to identify creativity
in people and organizations and help it to blossom. Gardening metaphors illustrate
simple but powerful steps to transform creative potential into innovation. She
emphasizes practical steps to cultivate creative climates (environment) in schools,
in homes, and at work; nurture creative attitudes (personality) toward learning,
work, and life; and apply creative thinking skills. Kim's models for creativity are
complemented with evidence-based methods to learn and practice creative skills in
everyday life.

Creativity, Innovation, and Entrepreneurship
Creativity can be viewed as the first stage of the overall innovation process, an
important dimension of the entrepreneurship and new venture creation processes,
and as such, it is considered to be a cornerstone of organizational competitiveness
in this global, knowledge-based economy. Research on creativity has increasingly
become multilevel, with most work conducted at the individual or team level of
analysis. At the same time, there is a large body of research being conducted at
the organizational level of analysis on innovation, and there has been a significant
amount of entrepreneurship research at the individual level, with an increasing
focus on organizational entrepreneurship. However, these three research streams
have developed independently, and there has been very little knowledge transfer
between the three areas. Because entrepreneurship is often said to be a process
that is required to convert innovation into business ventures that will deliver
benefits to stakeholders, it is typically driven by an individual or small group of
individuals. Creativity research, innovation research, and entrepreneurship
research have the potential to inform each other, enriching our knowledge of each
area, particularly with regard to the cognitive processes and behaviors that are
most effective. This Handbook includes contributions from the leading scholars in
these three research areas, who integrate contemporary research findings on
organizational creativity, innovation, and entrepreneurship and provide fruitful new
research directions."

The Oxford Handbook of Group Creativity and Innovation
Animal Creativity and Innovation explores theories and research on animal
innovation and creativity, comparing and contrasting it with theory and research
on human creativity and innovation. In doing so, it encompasses findings from
psychology, biology, neuroscience, engineering, business, ecology, and education.
The book includes examples of animal innovation in parrots, dogs, marine
mammals, insects, and primates, exploring parallels from creative play in children.
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The book defines creativity, differentiating it from play, and looks at evolutionary
models and neurological constructs. The book further explores applied aspects of
animal innovation and creativity including tool use and group dynamics, as well as
barriers to creativity. The final chapters look into how creative behavior may be
taught or trained. Each chapter is followed by a commentary for integration of
thoughts and ideas between animal and human research, behavioral and cognitive
research, and theory and observation in real life. Compares theory and research on
animal and human creativity Defines and differentiates creativity from play
Reviews applied creativity in tool use and social dynamics Includes examples of
animal creativity in multiple species

The Three-Box Solution
Creativity in Product Innovation describes a remarkable new technique for
improving the creativity process in product design. Certain "regularities" in product
development are identifiable, objectively verifiable and consistent for almost any
kind of product. These regularities are described by the authors as Creativity
Templates. This book describes the theory and implementation of these templates,
showing how they can be used to enhance the creative process and thus enable
people to be more productive and focused. Representing the culmination of years
of research on the topic of creativity in marketing, the Creativity Templates
approach has been recognized as a breakthrough in such journals as Science,
Journal of Marketing Research, Management Science, and Technological
Forecasting and Social Change.

Creativity and Innovation Among Science and Art
"This book provides empirical research findings and best practices on creativity
and innovation in business, organizational, and social environments"--Provided by
publisher.

Innovation and Creativity
This book brings together different insights into the importance of innovation and
creativity to build competitiveness in the European industry and society from
different angles. The authors first look at how European countries and their policies
have fared on innovation and creativity measures. They go on to examine
multinational companies in particular, analyzing research and innovation at the
headquarters and subsidiary level and the linkages between them. Looking at the
management of innovation in firms and subsidiaries, they gain insights into how
firms can innovate more effectively and efficiently. The study examines the role of
management control and culture in stimulating creativity as well as an important
driver of innovation. The chapters in the book are also complementary in the sense
that they include qualitative as well as quantitative studies, from academic
researchers to people working in the field. Researchers, professors, managers,
students and policymakers interested in innovation, creativity, knowledge,
multinational companies, competitiveness and Europe will be enlightened on how
to be more creative and innovative.
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The Creativity Challenge
In their first book, Ten Rules for Strategic Innovators, the authors provided a better
model for executing disruptive innovation. They laid out a three-part plan for
launching high-risk/high-reward innovation efforts: (1) borrow assets from the
existing firms, (2) unlearn and unload certain processes and systems that do not
serve the new entity, and (3) learn and build all new capabilities and skills. In their
study of the Ten Rules in action, Govindarajan and Trimble observed many other
kinds of innovation that were less risky but still critical to the company's ongoing
success. In case after case, senior executives expected leaders of innovation
initiatives to grapple with forces of resistence, namely incentives to keep doing
what the company has always done--rather than develop new competence and
knowledge. But where to begin? In this book, the authors argue that the most
successful everyday innovators break down the process into six manageable steps:
1. Divide the labor 2. Assemble the dedicated team 3. Manage the partnership 4.
Formalize the experiment 5. Break down the hypothesis 6. Seek the truth. The
Other Side of Innovation codifies this staged approach in a variety of contexts. It
delivers a proven step-by-step guide to executing (launching, managing, and
measuring) more modest but necessary innovations within large firms without
disrupting their bread-and-butter business.

Encyclopedia of Creativity, Invention, Innovation and
Entrepreneurship
Innovation and creativity are two of the key characteristics that distinguish cultural
transmission from biological transmission. This book explores a number of
questions concerning the nature and timing of the origins of human creativity.
What were the driving factors in the development of new technologies? What
caused the stasis in stone tool technological innovation in the Early Pleistocene?
Were there specific regions and episodes of enhanced technological development,
or did it occur at a steady pace where ancestral humans lived? The authors are
archaeologists who address these questions, armed with data from ancient
artefacts such as shell beads used as jewelry, primitive musical instruments, and
sophisticated techniques required to fashion certain kinds of stone into tools.
Providing 'state of art' discussions that step back from the usual archaeological
publications that focus mainly on individual site discoveries, this book presents the
full picture on how and why creativity in Middle to Late Pleistocene
archeology/anthropology evolved. Gives a full, original and multidisciplinary
perspective on how and why creativity evolved in the Middle to Late Pleistocene
Enhances our understanding of the big leaps forward in creativity at certain times
Assesses the intellectual creativity of Homo erectus, H. neanderthalensis, and H.
sapiens via their artefacts

Animal Creativity and Innovation
Though creativity is considered an asset in the modern business world, it is
currently not being promoted in educational programs. Developing, supporting,
and sustaining creativity in individuals will shape the future of business and enrich
the incoming workforce. Creativity in Workforce Development and Innovation:
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Emerging Research and Opportunities presents the latest scholarly research on the
importance of creativity in this era of growing complexity and rapid change.
Including relevant research on development and sustainability of creativity within
businesses, this unique source provides coverage in areas such as teacher
preparation, global workforce, and cognitive studies. This book is an important
resource for educators, professionals, and students seeking current research on
the best options for promoting creativity in education and the modern workforce.

Serious Creativity
Creativity and Innovation in Business and Beyond illustrates the ways in which
creativity spurs innovation – not only in the realms of business and management,
where the innovation is regularly acknowledged and discussed, but throughout the
social sciences. With contributions from experts in fields as far-flung as policy,
history, economics, law, psychology, and education, in addition to business and
management, this volume explores the manifold avenues for creativity and
innovation within and across a multitude of disciplines.
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